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 BREAKING STEREOTYPES,  BUILDING NEW PERCEPTIONS 



WELCOME

Please be mindful  of  others when speaking
Keep your microphone off  unti l  the Q&A
Be respectful
Have a good t ime! 

Before we begin

In cooperation with:



SEMINAR SCHEDULE
Add to your calender

30.09.2021 :  The art  industry and market part  1
07.10.2021 :  THE ART INDUSTRY AND MARKET PART 2
14.10.2021 :  Art  industry and technology
21 . 10.2021 :  Know yourself
28.10.2021 :  How to balance and stay consistent with your brand 
04.10.2021 :  How to bui ld a professional  portfol io and reach your audience
11 . 1 1 .2021 :  Social  media strategies
18.11 .2021 :   Partnership
25.11 .2021 :  Partnership part  2  
02.12 .2021 :  How to bui ld and maintain relat ionships with your cl ients 
09.12 .2021 :  Career and experiences,  mistakes to avoid,  and how to deal  with negative
feedback
16 . 12 .2021 :  Career and experiences,  posit ive s ide-effects to working cross-borders ,
diversity  within the team along with  advice & recommendations for  art ists



SEMINAR CONTENT
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Recap of  "the art  industry and market part  1 "
What do the art  industry and tech have in common
Transparency of  pr ic ing in the art  market

The art  industry and market part  2



Impact on the art  industry
Affect  on overal l  sales 
Cancel lat ions of  exhibit ions and gal ler ies

Shift  in digital izat ion 
Increase in onl ine exhibit ions and gal ler ies 
Virtual  tours

Where are we going after COVID-19?

The golden age for  onl ine gal lery

THE ART INDUSTRY AND
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What do you need to know?
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Increasing demand from both art  col lectors

Commercial  and inst itutional  s ides of  the industry

Making art  accessible for  everyone

Expanding boundaries 

The educational  aspect of  the art  market

 and the general  publ ic  
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Increase the popular ity  of  Graff it i ,  cartoons,  and
celebrit ies  

A number of  new art ists  with dif ferent perspectives
makes it  di f f icult  to evaluate relat ive importance.  

To what degree is  the global izat ion of  the art  market
hastening these developments by rais ing the f inancial
pressures on art ists  and the effect  of  superr ich col lectors
on the evaluation of  creative reputation?

Diversity
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Combining dif ferent types of  art ,  making a dif ferent "art
experience" 

Col laborations between gal ler ies and art ists  

The future and upcoming trends of  the art  industry 



Analyzing from dif ferent perspectives
Knowing latest  trends
Keeping up-to-date with an annual  industry report
Dist inguishing between dif ferent buyers
Creating dif ferent marketing strategies

What you should know about the Art  Industry as an art ist
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Don't  compare yourself  with others
Learn to feel  joy in l i tt le  moments
There is  no such thing as perfect !
never give up on yourself  

Somethings you should be aware of  throughout your career

 



Marketing yourself  is  v ital
Know how to present your art  on dif ferent platforms and
off l ine locations 
Make previews that suit  the most to your artworks 
What kind of  captions should you write next to your posts?
How can you better  interact with the publ ic  and your
fol lowers?
You are the best  salesman of  your own work
Tel l  your stor ies ,  make others interested in your work

Practical  t ips and ski l ls  to make your career shine 
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Technological  development of  the 21st  century
Art  industry adjust ing to the fast-paced innovations

Augmented real ity  
Virtual  real ity  

What do the art  industry and tech have in common
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Artists  protected from abuse

Col lectors protected from art  cr imes

Implementation of  NFT and blockchain
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Increasing part ic ipation in social  media and the internet

signif icant inf luence in expanding boundaries of  art  

Combination of  new technologies and art  
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Arts are increasingly gaining prominence as a catalyst
for  an eff ic ient conversion of  Science & Technology
knowledge into novel  products ,  services ,  and processes.

More high-tech companies embrace the Arts  to boost
their  innovation capacity .  

Example:  the start  init iat ive merges Science,  Technology,
and the ARTS.  I t  attempts to remove the boundaries
between art  and engineering to st imulate creativ ity  and
innovation.

The increasing importance 
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Technology brings in an experience that people have
never seen before

Takes the interaction between art  and the audience to
another level .

Example:  Directly  interacting with the art ,  in a museum,
people can touch the screen and understand the artwork
and history r ight away.  

The increasing importance 
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With VR,  people can have a v irtual  tour of  the museum at
home without worrying about gett ing covid.  

AR al lows people to use their  phones to view artwork on
their  wal ls .  

The increasing importance 
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Bring fundamental  shifts  of  each step in the transaction of  art .  

Example:   using crypt currency to pay for  the product 

 Fascinating intersection with Art ,  NFTs,  and blockchains 

Resources and coordinated action meet and new relat ionships
are formed.  

Technology that has been used a lot  in the art  industry

    ( f rom how people can view art  to how people can pay for  art)  
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The art  market has been characterized by its  lack of
transparency,  with many actors playing roles that might be
opaque to others .  

Data regarding gal lery sales and private deals  are mostly
impossible for  outsiders to f ind.  

Similar ly ,  information about artworks sold at  auction,
part icular ly  reservation prices and guarantee pol ic ies ,  is  not
systematical ly  avai lable ,  and some common practices ,  such
as “chandel ier  bidding,”  cast  doubts about the transparency
of  the auction process .

Transparency of  pricing in the art  market
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The large heterogeneity of  artworks  in terms of  their
measurable variables and aesthetic dimensions 

Factors external  to the artwork such as exhibit ion record,
network effects ,  speculat ion,  the auction house in which it  is
sold,  and attr ibution and expert  opinion (Fraiberger et  al . ,
2018)(Beckert ,  2019;  Pénasse et  al . ,  2020)  (Pesando,  1993;
Ursprung and Wiermann,  2011 ;  Renneboog and Spaenjers ,
2013)

The great variance in artwork prices is  due to:
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Some determinants of  art  pr ices are consistent with the use
of  inside information (which is  not forbidden) ,  as  the lack of
transparency (beneficial  for  those for  whom it  is  avai lable)

The lack of  transparency could help increase price disparity ,  
 i t  is  c lear  that

Makes the research and analysis  of  this  market dif f icult .
Therefore,  the art  market cannot be described as eff ic ient ,
mainly because price formation is  opaque to outsiders that
lack information about unsold artworks (David et  al . ,  2013) .

Transparency of  pricing in the art  market
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https://www.sciencedirect.com/science/article/pii/S0264999321001760#bib17


Factors that are hard to see and real ize :  

Asymmetric information (Mossetto and Vecco,  2003)

Psychological  bias (Beggs and Graddy,  2009)

Factors that inf luencing the price and the perception of  others
on the art  price:  

1 .
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Characterist ics of  an artwork itself ,  namely:

2.  Factors that are observable:

    -  genre
    -  medium
    -  technique
    -  texture
    -  color
    -  tone
    -  composit ion
    -  s ize
    -  or iginal ity
    -  content
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  More peripheral  factors including:

2.  Factors that are observable:

      -  the art ist 's  age
      -  when the artwork was done
      -  i f  she has already passed away
      -  her awards
      -  her history of  gal lery and museum exhibit ions
      -  and media coverage of  the artwork (Yogev,  2010)  
        (Schönfeld and Reinstal ler ,  2007;  Di  Gaetano et  al . ,  2019)  
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 Studies have been devoted to the importance of  the creative
process ,  specif ical ly  focusing on the relat ionship between
creativ ity ,  pr ices ,  and clusters .

2 .  Factors that are observable:
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You cannot price at  top retai l - l ike gal ler ies do and expect
anyone to buy

Gal ler ies have reputations,  standings,  and prof i les in the art
community .  They have access to buyers and col lectors ,  and
more importantly ,  they have their  trust

How to set a price

understand the overal l  market for  the art  and art ists  in
question,  but you also need to know your place in the art  world
food chain.

TIP:  Sel l  for  a lower price at  the beginning
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Your art  is  worth only what someone is  wi l l ing to pay.

Just  because you see s imilar  art  in gal ler ies at  big prices does
not automatical ly  mean those prices are easy to get .

Get used to the idea that you wi l l  most l ikely  have to sel l  below
retai l  

Depends on the demand and market for  the art .  In some cases,
the gap between retai l  and secondary market prices can be
substantial

How to set a price
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NEXT WEEK'S TOPICS
What will we discuss?
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Know yourself  part  1

-  From a business perspective

-  Style
   
-  How to balance



ASK US
ANYTHING!

Q&A



DON'T FORGET TO SIGN UP
FOR OUR FREE

CONSULTANCY SESSIONS!

STARTING NEXT YEAR



CONTACT US FOR MORE INFORMATION



@victoryart.eu Victory Art Victory Art @victoryart1

THANK YOU FOR
JOINING US!

Follow us at: 


